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Hua, N., O'Neill, J.W., Nusair, K., Singh, D., & DeFranco, A. (2017). Does
paying a higher franchise fee command a higher REVPAR? International
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O'Neill, J.W., & McGinley, S.P. (2015). Extreme minimum wages: Effects on
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O’Neill, J.W., Hanson, B., & Mattila, A.S. (2008). The relationship of sales and
marketing expenses to hotel performance in the United States. Cornell
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O’Neill, J.W. (2012, March). Time to be social. Lodging Hospitality, 20-22.
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